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The best defense of 
democracy is an informed 

electorate. 

The importance of voter information. 



 
 

Being an informed voter 
isn’t  easy!! 

The problem. 



 
 BUT IT 

SHOULD 
BE. 

It’s  not  easy… 



 
 
http://VotersEdge.org 

Voter’s  Edge 



 
 Let’s  make  it  
simple for voters 

to get key 
information. 

Our approach. 



 
 

1. Which information is useful 
/ needed? 
 

2. What is the most useful 
way we can package it? 
 

3. Being self-critical.  What’s  
working?  What  isn’t? 

Guiding principles. 
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CANDIDATE VIDEOS 
 

 

Which information is useful/needed? 

• Users will spend more time on 
sites that have video content 
 

 • More likely to share 
 

 

• 90% of surveyed shoppers said 
they would find video useful in 
selecting a product 
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A quick question. 

 
 

It’s  important  that  the  public  has  

access  to  information  about  who’s  

spending money to influence elections. 

Who agrees? 



You’re  in  good  company. 

 
 

84% of Californians would like to see more 
 

•78% of Republicans 
 
 

•86% of Democrats 
 
 

•83% of Tea Party members 
 
 

•88% of Independents 



In November 2012: 

 
 

Over $440M was given to CA ballot 
measure campaigns. 

$1M+ donors 
(83.6%) 

Everybody else 
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Responsive. 



 
 

1. Which information is useful 
/ needed? 
 

2. What is the most useful 
way we can package it? 
 

3. Being self-critical.  What’s  
working?  What  isn’t? 

Guiding principles. 



 
 

Voter’s  Edge 



 
 



 
 



 
 



 
 

1. Which information is useful 
/ needed? 
 

2. What is the most useful 
way we can package it? 
 

3. Being self-critical.  What’s  
working?  What  isn’t? 

Guiding principles. 



 
 

2014! 

• State legislative 
• Statewide 

CANDIDATES 
•  Congressional 

BALLOT MEASURES 

• Local 
•  Statewide 



 
 

2014! 

+ 



 
 

What we provide. 
 

• Political Experience 
• Funding 

CANDIDATES 

BALLOT MEASURES 

• Campaign Arguments 
• Endorsements 
• News & Editorials 

• Summaries 

• Professional Experience 

• Videos of Speeches 

• Funding 


